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Summary 

This report provides figures on the usage and status of the Lighting For People platform 
through Year 1, as well conclusions drawn from this data.  
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1 Website statistics  

Since the platform was launched on April 1st 2014 it has had 14,072 page views, 3653 users 
and 5621 sessions. We received the most traffic in the week commencing 14th September 
2014, which coincides with when we sent out the e-newsletter. This is no surprise, and 
clearly shows that the more newsletters we can send out, the most traffic we will drive to the 
website.  
 
63% of visitors to the platform were new visitors and 37% were returning. The average 
visitor viewed 2.5 pages and spent 2 minutes and 34 seconds on the platform. 
 
In terms of geographic spread, the United Kingdom had the most sessions with 1,003 
(17.84%), next was the USA with 463 (8.24%), then Germany with 422 (7.51%), Sweden 
with 406 (7.22%) and Netherlands with 376 (6.69%).  
 
The most popular page (aside from the home page and the lighting applications page), was 
the Events Calendar which received 10.11% of the unique page views. The most popular of 
the lighting applications pages was Lighting in Workplaces (not particularly surprising given it 
featured on the newsletter), which accounted for 6.84% of unique page views. The statistics 
for the average amount of time users spent on each page, show that users spent longer on 
the lighting applications pages (Lighting in Workplaces, Lighting in Education) than they did 
on other pages (on average approximately a minute longer). The Open Innovation page also 
proved popular, with 7.08% of unique page views and above average time spent on the 
page. 
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2 Conclusions 

One conclusion to draw from these statistics is that we generated more traffic to the website 
when we sent out an e-newsletter to our registered users. It would be good to increase this 
activity which requires however a regular stream of new content so that we don’t send 
people the same material repeatedly. 
 
Another trend that stands out is that the lighting application pages were among the most 
popular and people spent longer on them on average. It would be good to increase the 
activity on these pages, with new content, to retain people even longer and get more page 
views. 
 
It is also recommended to increase the regularity of the social media activities as this can 
also help to drive traffic to the website and increase awareness of the Lighting For People 
brand. 
 


